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Income before income taxes. 

Income taxes . 

Net income. 

Net income per common share 

Cash dividends per common share. 
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Working capital . 

Ratio of current assets to current liabilities .... 
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Number of common stockholders. 


1970 



1J69 

$1,113,373,952 

32.885.935 
17,690,000 

15.195.935 
2.30 

.80 
1.36 
61,798,436 
1.86 to 1 
6,517,394 
15,115 


Annual Meeting 


The annual meeting of stockholders of 
The Grand Union Company will be held 
at 10 A.M. on Wednesday. May 26, 

1971, in the Playhouse on the Mall. 

Bergen Mall Shopping Center, Route 4 
and Forest Avenue, Paramus, New Jersey. 

A notice of the meeting, a proxy 
statement and form of proxy are being 
mailed with this report to each 
stockholder of record as of April 5, 1971. 


The Grand Union Company,100 Broadway, East Paterson, New Jersey 07407 

























TO OUR STOCKHOLDERS 
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Charles G. Rodman, President, (seated, left) confers with senior officers (left to right): 
Thomas R. Doyle, Senior Vice President — Operations: William H. Preis, Senior Vice Presi¬ 
dent — Diversified Companies; Emerson E. Brightman, Executive Vice President — Super¬ 
market Division, and Earl R. Silvers, Jr., Administrative Vice President. 


Sales and net income of the com¬ 
pany reached new highs in fiscal 1970 
for the eighth consecutive year. 

In the 52-week period ended Febru¬ 
ary 27, 1971, our sales increased 7.9% 
to a new record of $1,200,830,604. Dol¬ 
lar volume during the 1969 fiscal year 
was $1,113,373,952. 

Net income exceeded by 3.6% the 
high achieved in 1969. Our 1970 net in¬ 
come was $15,741,426, or $2.42 per 
share of common stock, an increase 
of 5% in per share earnings. Our 1969 
net income was $15,195,935, or $2.30 a 
share. In each case, per share earnings 
are based on the average number of 
shares outstanding during the year. 

Despite the new records, our rate of 
increase in sales and profits in 1970 


was lower than we had expected. A 
short but costly strike in one of our di¬ 
visions, intensive price competition in 
certain of our operating areas, con¬ 
tinued cost increases and a softening 
of consumer demand in the general 
merchandise field contributed to the 
slow-down. There are several indica- I 

tions that 1971 will be a better year 
for business in general and for Grand 1 

Union in particular. 

For the first two months of this year 
the Consumer Price Index reflected 
considerably less inflation than in most I 

of 1969 and 1970. Retail food prices are 
expected to go up only 2% to 3% in 1 

1971, as compared to 5% in 1970. The 
new increases in Social Security bene- j 

fits should stimulate consumer demand I 
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throughout the nation. Lowering of the 
prime interest rate from 8V2% to 5Va% 
in recent months has decreased the 
cost of mortgage money and the large 
increase in savings accounts has ma¬ 
terially contributed to its availability. 
Considered a “leading” indicator of 
general economic activity, private home 
starts in February of this year rose to 
an annual rate of 1,715,000. This was 
6,000 above the month-earlier rate and 
sharply higher than in January, 1970. 

Accelerated growth, particularly in 
the food retailing field, is the prime ob¬ 
jective for the company in 1971. We 
opened 24 supermarkets in 1970 and 
our current plans call for putting 30 or 
more into operation this year. 

Several of our new food stores will 
be very large, with 24,000 to 30,000 
square feet devoted to food and from 
8,000 to 10,000 square feet given over 
to general merchandise. From such 
stores we expect not only large sales 
volume but also an excellent contribu¬ 
tion to profits. 

We have a signed lease for a new 
Grand Way general merchandising dis¬ 
count store in Oakland, New Jersey, 
and are negotiating for a 10-acre Grand 
Way site in Vestal, New York. Plans are 
virtually complete for renovation, mod¬ 
ernization and substantial enlargement 
of the Grand Way in Paramus, New 
Jersey. 

Our experimental E-Z Shop conve¬ 
nience food store operation will also 
be expanded. Three are in operation 
now and a fourth will open shortly. Sites 
for another 12 are currently under lease 
or in negotiation. 

Continued progress is planned in 
other areas of diversification. During 
1970 we opened 5 in-store Grand Rx 
prescription drug departments, bring¬ 


ing our total at year-end to 22. We are 
planning to open 8 more in 1971. With 
three proto-type free-standing Grand 
Patio restaurants now in operation in 
New Jersey, we are carefully evaluating 
results of this type of operation before 
undertaking further expansion. Our 
Triple-S Blue Stamp Company and our 
North American Equipment Company 
are both expected to continue to make 
good progress in 1971. 

Arthur J. Quinn, a Director since 1963 
and President of the New York Bank 
for Savings, was elected Chairman of 
the Executive Committee of the Board 
of Directors during the year, succeed¬ 
ing Lawrence C. Marshall, who asked 
that he not be re-elected. Mr. Marshall’s 
contributions to the progress of the 
company during his six years of service 
were substantial and we wish him well 
in his Florida retirement. 

Teodoro Moscoso, Chairman of the 
Board of the Commonwealth Oil Refin¬ 
ing Company of Puerto Rico, was 
elected to the Advisory Board of our 
Caribbean Division. As head of the 
Economic Development Administration 
of the Commonwealth from 1950 to 
1960, Mr. Moscoso was a principal ar¬ 
chitect of Puerto Rico’s highly success¬ 
ful “Operation Bootstrap.” 

Jean F. Judge, nationally recognized 
authority in the consumer field, was 
named in 1970 to the newly-created 
post of Director of Consumer Affairs 
for the company. Long an Extension 
Professor of Consumer Food Marketing 
at Rutgers University, Miss Judge will 
help us do a better job in the many 
areas of consumer interest. 

Recent years have seen the emer¬ 
gence of a new awareness on the part 
of consumers. They are better in¬ 
formed, more articulate, greatly con¬ 


cerned and possess a new sense of 
purpose. Our company has always been 
aware of and sensitive to consumer 
needs and desires. Today, as for nearly 
a century, it is facing consumer issues 
candidly and acting constructively up¬ 
on them. 

Productive people are the keystone 
for the continued success of the com¬ 
pany and last year we invested more 
than 29-thousand man days in formal 
training sessions. One of the most en¬ 
couraging developments of the year 
was a sharp rise in productivity in our 
supermarkets as measured in terms of 
sales per man hour. This reflected a 
high level of morale, as well as the ef¬ 
fectiveness of our training programs. 
We are continuing to make progress 
in our program of equal opportunity 
employment. Presently, approximately 
7% of employees are non-white, ex¬ 
cluding those of the Caribbean Divi¬ 
sion in Puerto Rico and the Virgin 
Islands where practically all our em¬ 
ployees are native-born. Realization of 
the ultimate goals of full equal op¬ 
portunity employment won’t come 
overnight. It will take time. We are, 
however, dedicated to the job and 
progress is steady. 

I want to express my appreciation 
for the loyal efforts during the past year 
of the more than 26,000 men and women 
who comprise the Grand Union organi¬ 
zation. With them, I am looking forward 
to another good year for the company. 



President 


April 19, 1971 


3 











REVIEW OF OPERATIONS 


SUPERMARKET DIVISION 

Excellent progress was 
made in our expansion pro¬ 
gram for the Supermarket 
Division during 1970, with 
24 new stores opened compared to 16 
in the previous year. The new stores 
added more than 500,000 square feet 
to our retailing capacity. Fourteen 
older stores were closed. As a result, 
our total supermarket retail space in¬ 
creased from 10,003,764 to 10,281,166 
square feet. Major renovations were 
carried out in 28 stores and 6 were en¬ 
larged substantially. Continued em¬ 
phasis was given to creating larger, 
more complete supermarkets able to 
fill all family needs for food and other 
basic household necessities in a single 
shopping trip. Nine major stores in 
this category, ranging from 24,000 to 
33,000 square feet, were opened. 
Among them was the company’s first 
“Family Center” supermarket with a 
greatly expanded 8,000 square foot 
section of health and beauty aids, 
housewares and other general mer¬ 
chandise. 

Of the more than 30 supermarkets 
scheduled for this year, 3 are already 


open and 13 are under construction. 
Another 25 sites are under lease. En¬ 
largements and major renovations are 
to be at the 1970 rate. 

Current levels of sales, together with 
our projection of sales increases for 
the future, have necessitated substan¬ 
tial enlargement of our Distribution 
Center in Waterford, N. Y. This center, 
servicing several up-state New York 
counties, was enlarged to approximate¬ 
ly 500,000 square feet, an increase of 
25%. Additional land has been ac¬ 
quired at this location to provide for a 
new meat warehousing facility. 

ACTIVITIES IN CONSUMER FIELD 

Price-per-measure information pro¬ 
grams covering thousands of “most 
wanted” products were instituted in our 
New York City supermarkets and stores 
of the Washington Division. The New 
York program, covering 1,800 items 
was cited by a consumer group as the 
most extensive and effective in the city. 
It is now being expanded to all stores 
in the metropolitan area. 

Pamphlets explaining the freshness 
dating codes used on all the company’s 
private label products were prepared 
during 1970 and are now being made 



FAMILY CENTER 



Opening day throngs of customers filled 
the new Grand Union in St. Croix, U. S. 
Virgin Islands — the largest supermar¬ 
ket (33,000 square feet) opened in 1970. 


Following a survey, a Manhattan-based 
consumer group declared that Grand 
Union’s Price-per-Measure information 
on 1,800 items in its New York City 
food stores constituted the most com¬ 
prehensive and effective unit pricing 
program in the city. 


The Family Center in Grand Union’s 
larger supermarkets offers a far greater 
variety of household goods than the 
general merchandise section of most 
food stores. 

Posters listing the phosphate content of 
detergents were displayed in all the 
company’s supermarkets in 1970. High 
school students in Harrisonburg, Vir¬ 
ginia, present store manager Fred Cam¬ 
eron an appreciation plaque “from the 
people of Tomorrow.” 
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available to customers, division by di¬ 
vision. A master Date Code Book, 
covering all nationally advertised prod¬ 
ucts for which information could be ob¬ 
tained, is being placed in the Man¬ 
ager’s Office of each supermarket for 
both customer and employee use. 

Large charts informing customers of 
the phosphate content of all detergents 
were posted in all stores. Transparent 
containers that permit thorough all-over 
examination of fresh packaged meats 
were put into use in many stores. 

Grand Union played a major role in 
the food industry’s national campaign 
in 1970 to promote greater public 
awareness of the need for good nutri¬ 
tion. In-store signing and advertising 
were used extensively to call attention 
to the “basic four” food groups. 

Cooperation with Environmental Pro¬ 
tection organizations in setting up col¬ 
lection facilities at our stores for alumi¬ 
num cans and glass bottles was cordial 
and extensive. In-store bailers for com¬ 
pressing cardboard for later recycling 
were installed in many of our stores 
and more will be added as additional 
recycling facilities become available. 
Garbage compacters were installed to 
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replace incinerators at a number of 
stores. The conversion of our trucking 
fleet from gasoline to diesel equipment 
to reduce exhaust emission was sub¬ 
stantially completed by year end. 

MANPOWER DEVELOPMENT 
CONTINUES TO HAVE TOP PRIORITY 

Manpower training and development 
continued to hold a top priority at 
Grand Union during 1970. Major em¬ 
phasis is given to training programs in 
each division that develop the man¬ 
agerial talents of campus-recruited 
trainees as well as outstanding store 
employees nominated by their super¬ 
visors. 

Other phases of the manpower train¬ 
ing and development program include 
special courses in computer technol¬ 
ogy completed by more than a hundred 
employees last year, three-week semi¬ 
nars for General Managers of stores 
designed to equip them to manage the 
new and much larger stores now being 
built, and especially tailored programs 
to train store employees for field super¬ 
visory positions. Special courses in Ac¬ 
counting and Finance for Non-Account¬ 
ing Executives are being initiated in 
1971. 


Actual operating experience in stores 
is alternated with formal instruction for 
Management trainees. Here George Pep¬ 
per, Training Manager for Suburban 
Division, holds a class in the division’s 
school in Ridgewood, N. J. 


Clifford H. Hill, Jr., Manager of the 
Grand Way in Nanuet, N. Y., aids cus¬ 
tomer in making selections from the 
store’s extensive display of the latest 
fashions in women’s apparel. 


These youthful customers of an E - Z 
Shop in Hopewell Junction, New York, 
won bikes in a contest for collecting and 
returning the most beverage cups to the 
store’s trash bin. 


Santa Claus floats sponsored by Grand 
Union and Triple-S Blue Stamps last 
year attracted tens of thousands of 
children and their parents in 150 com¬ 
munities in six states. 
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CONVENIENCE FOOD STORES 
EXPERIMENT EXPANDED 

Our experimental E-Z Shop 
Division now has 3 stores 
in operation and results are 
meeting projections. These 
units are about 2,500 feet each in size 
and designed to provide customers 
with a limited variety of basic foods and 
other merchandise from 7 A.M. to 11 
P.M., 365 days a year. Further expan¬ 
sion of this Division is planned this 
year. 

GRAND WAY GENERAL 
MERCHANDISE DIVISION 

Sales of the 31-store Grand 
Way general merchandise 
division of the company 
were at an all-time high in 
1970. Grand Way continued to operate 
in the black in what proved to be a most 
unsatisfactory year for many similar 
retailers. 

Two Grand Ways, one in Binghamton, 
New York, and one in West Haven, Con¬ 
necticut, were completely renovated 
and modernized during the year. 

Having streamlined Grand Way op¬ 
erations over the past several years 








into a self-service, supermarket style 
general merchandise operation, pri¬ 
mary attention is now being given to 
improving the division’s sales and 
profitability. 

TRIPLE-S STAMP COMPANY 
HAS BEST YEAR 

New records were set in 1970 
for the 15th consecutive year 
by the company’s wholly- 
owned Stop and Save Trading 
Stamp Corporation both in the number 
of Triple-S Blue Stamps issued and the 
number of savings books redeemed. 
Since the company was organized in 
1955, more than 77-million books of 
Triple-S stamps have been redeemed 
for merchandise with a retail value of 
more than $230,000,000. 

Two new full-service redemption 
centers and five small, quick-service 
sub-centers were opened during the 
year. Four centers were moved to 
larger, more modern quarters. 

Plans for 1971 call for opening three 
large redemption centers, as well as re¬ 
location and enlargement of seven ex¬ 
isting centers. 

































REVIEWcontinued 


RESTAURANTS AND 
LUNCHEONETTES GROW TO 33 


Two more free-standing 
Dofjf Patio Restaurants were 
I dUU opened in 1970.Thisbrought 
the total of restaurants and 
luncheonettes operated by the com¬ 
pany to 33. Most are in-store units. 

All three of the free-standing units 
in New Jersey, in Dumont, West Orange 
and Eatontown, offer family meals with 
waitress service. Each has a full-menu 
take-home food service. 


MORE DRUG STORE UNITS OPENED 


W Three of the four new Grand 
Rx prescription drug sec¬ 
tions opened during the year 
in supermarkets of the Flor¬ 
ida Division were substantially larger 
than any previous drug store installa¬ 
tions: 6,000, 8,000 and 10,000 square 
feet. All are doing well. 

Three additional Grand Rx installa¬ 
tions in the 8,000 square foot range are 
scheduled for Florida this year and five 
for supermarkets to be built in the New 
York metropolitan area. 

The small (5,000 square foot) free¬ 
standing Grand Rx opened in Wood- 
Ridge, New Jersey, last year did not 
produce satisfactory results and is be¬ 
ing moved into the Grand Union super¬ 
market in the same shopping center. 

NORTH AMERICAN 
EQUIPMENT IN NEW QUARTERS 


North American Equipment 
Corporation had another 
successful year and moved 
into large and modern manu¬ 
facturing and warehousing facilities in 
Kenilworth, New Jersey. This Wholly- 




Helping to make a number of the newer, 
larger supermarkets more complete one- 
stop shopping centers are in-store Grand 
Rx prescription drug departments. 


owned subsidiary which manufactures 
materials handling equipment is broad¬ 
ening its lines and improving the quality 
and availability of its products. 

Considered most promising for the 
future are unique, newly-developed pal¬ 
let and case storage and handling sys¬ 
tems. Working models of North Amer¬ 
ican’s PALLETRIEVER and CASE-A- 
TRIEVER are currently being tested. 
Patents have been applied for. 

NANCY LYNN BAKERIES 
INCREASINGLY AUTOMATED 


'll 


Increased automation is im- 
“ nC proving productivity, as well 

Jtuftn as product quality, at the 

company’s Nancy Lynn 
Bakeries plants in Bridgeport, Connec¬ 
ticut, and Miami, Florida. The bakeries 
supply bread, rolls and a great variety 
of other baked goods to all Grand 
Union/Grand Way food stores except 
those in the Caribbean Division. 

Two automatic sugar systems that 
feed bulk sugar directly from tank 
trucks into storage silos of 100-thou- 
sand pound capacity were installed in 
Bridgeport last year. Similar systems 
for handling flour are already operating 
at both the Bridgeport and Miami 
plants. 

Greater freshness for many Nancy 
Lynn products was insured during 1970 
by packaging them in reclosable poly¬ 
ethylene bags. 


VENDING MACHINE 
DIVISION IS GROWING 

Most vending machines selling ciga¬ 
rettes, hot and cold drinks and snacks 
in the company’s stores, distribution 
centers and offices in metropolitan and 
up-state New York are now being op¬ 
erated and serviced by the company’s 
own Vending Division. 

Established in 1969, sales and profits 
of the Division increased substantially 
in 1970. Extension of operations to 
cover all vending machines in the 
Washington and Florida divisions is 
planned for this year. 

EASTERN SHOPPING CENTERS 
BEING REORGANIZED 

Eastern Shopping Centers, 
Inc., in which Grand Union 
has a 29% interest, is in the 
process of being reorga¬ 
nized from a shopping center develop¬ 
ment company into a real estate in¬ 
vestment trust, subject to certain con¬ 
ditions including Esco stockholder ap¬ 
proval. As a first step, the company has 
signed a stock purchase agreement 
with Sonnenblick-Goldman, Inc., the 
nation’s largest mortgage brokerage 
firm. 

Sonnenblick-Goldman is to make a 
substantial investment in Eastern and 
provide advisory services to the Trust. 
Additional investment capital is to be 
secured through private placement of 
$30,000,000 of the Trust’s convertible 
debt securities. 






ThisQuik-Pik installation by North Amer¬ 
ican Equipment Corporation enables a 
major greeting card company to select 
orders quickly and economically for 
shipment to retailers. 


Thirty-six trailers can now be unloaded 
simultaneously in Empire Division’s dis¬ 
tribution center in Waterford, N. Y. en¬ 
larged in 1970 by 100,000 square feet. 























Consolidated Statements of Income 

The Grand Union Company and Subsidiaries 


Fifty-two 
weeks ended 
Feb . 28, 1970 

$1,113,373,952 

870,463,289 

242,910,663 


100,636,044 

109,208,030 

209,844,074 

33,066,589 

180,654 
32,885,935 
17,690,000 
$ 15,195,935 

$2.30 


See accompanying financial notes 


Sales . 

Cost of sales. 

Gross profit . 

Operating and general expenses: 

Salaries and wages to employees in the sales department 
Other selling, administrative and general expenses. 

Operating income. 

Other deductions, net . 

Income before income taxes . 

Income taxes (note 2) . 

Net income . 

Net income per common share (note 3) 


Fifty-two 
weeks ended 
Feb. 27, 1971 

$1,200,830,604 
938,961,032 
261,869,572 


112,039,887 

118,391,069 

230,430,956 

31,438,616 

517,190 
30,921,426 
15,180,000 
$ 15,741,426 

$2.42 


Auditors’ Report 

To the Stockholders, The Grand Union Company, East Paterson, New Jersey: 

We have examined the consolidated balance sheet of The Grand Union Company and Subsidiaries as of February 
27, 1971 and the related statements of income, reinvested earnings and source and use of funds for the fifty-two 
week period then ended. Our examination was made in accordance with generally accepted auditing standards, 
and accordingly included such tests of the accounting records and such other auditing procedures as we con¬ 
sidered necessary in the circumstances. We previously examined and reported upon the consolidated financial 
statements of the Company and Subsidiaries for the fifty-two weeks ended February 28, 1970. 

In our opinion, the aforementioned consolidated financial statements present fairly the financial position of The 
Grand Union Company and Subsidiaries at February 27, 1971 and February 28, 1970, and the results of their op¬ 
erations and source and use of funds for the fifty-two week periods then ended, in Conformity with generally 
accepted accounting principles applied on a consistent basis. 

LYBRAND, ROSS BROS. & MONTGOMERY 

April 8, 1971 

520 Broad Street, Newark, N. J. 07102 
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Consolidated Balance Sheets 


ASSETS 


Feb. 27, 1971 


Feb. 28, 1970 


Current assets: 

Cash .-. 

Temporary cash investments, at cost (approximates market) 

Accounts receivable . 

Inventories, at lower of average cost or market. 

Deferred federal income taxes . 

Prepaid expenses and operating supplies . 

Total current assets . 


Property, at cost: 

Land . 

Buildings . 

Fixtures and equipment . 

Leasehold improvements . 

Less, allowances for depreciation and amortization 
Net property . 


Investments and other assets: 

Investment in affiliated company, at cost (note 1) . 

Other assets and deferred charges . 

Cost in excess of amounts of net assets at dates of acquisitions 

Total investments and other assets. 

Total assets. 


See accompanying financial notes 



$ 14,101,113 
6,833,462 
5,438,111 
100,084,824 
2,613,350 
4,354,499 
133,425,359 


3,297,333 

6,327,323 

108,068,752 

26,860,089 

144,553,497 

63,813,893 

80,739,604 


2,926,235 

936,576 

7,411,998 

11,274,809 

$225,439,772 
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The Grand Union Company and Subsidiaries 


LIABILITIES 


Feb. 27, 1971 


Current liabilities: 

Promissory notes due within one year 
Accounts payable and accrued liabilities 
Federal income taxes 

Total current liabilities . 

Promissory notes payable after one year in varying amounts 

annually through 1973 . 

4 Vs % subordinated debentures, due 1978 
Liability for unredeemed trading stamps, less amount 
included in current accrued liabilities 

(1971, $7,368,347; 1970, $6,768,147) . 

Deferred federal income taxes . 

Deferred investment tax credit 

Other noncurrent liabilities and reserves . 


STOCKHOLDERS’ EQUITY 

4V2% cumulative preferred stock, $50 par value, 

callable at $52 per share; authorized 116,000 shares, 
issued and outstanding at Feb. 27, 1971, 64,758 shares (note 3) .... 
Common stock, $5 par value, authorized 9,000,000 shares, 
issued at Feb. 27, 1971, 6,609,078 shares (notes 3 and 4) 

Additional paid-in capital (note 3) .. 

Reinvested earnings, as annexed (note 5) . 

Less, treasury stock at cost (at Feb. 27, 1971, 

169,452 common shares) (note 3) . 

Total liabilities and stockholders’ equity 



Feb. 28. 1970 


$ 1,250,000 

65,642,897 
4,734,026 
71,626,923 

3,850,000 

600,000 


2,250,000 
8,960,507 
1,714,000 
871,452 
$ 89,872,882 


$ 3,673,650 

33,013,865 

74,113,838 

29,109,825 

139,911,178 

4,344,288 

$135,566,890 

$225,439,772 


See accompanying financial notes 














































Notes to Financial Statements 



The consolidated financial 
statements include the accounts of all wholly owned sub¬ 
sidiaries. At February 27, 1971, the company’s investment in 
the affiliated company represented approximately 29% of the 
outstanding common stock of Eastern Shopping Centers, Inc. 
The company’s equity in the net assets of Eastern, based 
upon the most recent audited financial statements, amounted 
to approximately $3,553,000. 







(2) Income Taxes 


Income tax expense includes the following: 


Federal income taxes: 


Deferred taxes, net, resulting principal¬ 
ly from accelerated depreciation .... 

Amortization of deferred investment tax 
credit applicable to 1967 and prior 
years . 






1970 

1969 

(In thousands) 

$12,943 

$15,799 

1,051 

270 

(344) 

(309) 

13,650 

15,760 

1,530 

1,930 

$15,180 

$17,690 


(3) Stockholders' Equity and Net Income Per Shar 




(a) Common Stock: During fiscal 1970 the company pur¬ 
chased 110 shares of common stock at a cost of $1,976 and 
issued 6,305 shares of common stock as a result of the 
exercise of stock options. 

(b) Preferred Stock: During fiscal 1970 8,715 shares were 
purchased and retired by the company. 

(c) During fiscal 1970 additional paid-in capital increased 
$277,889, representing the excess of amounts received over 
par value of common shares issued under employees’ stock 
option plans ($79,309) and the excess of par value over cost 
of treasury preferred stock retired ($198,580). 

(d) Net income per share of common stock is based on 
the average number of shares of common stock outstanding 
during the period after giving effect to dividends on pre¬ 
ferred stock. Outstanding stock options do not enter into 
the computation because they do not have a material dilutive 
effect. 


A summary of the share activity of the 
1961 and 1964 stock option plans during fiscal 1970 follows: 

Options outstanding, beginning of year . 337,582 

Options exercised, cancelled or expired. (212,075) 

Options outstanding, end of year.. 125,507 

(held by approximately 2,028 employees at 
prices ranging from $16.70 to $24.50 per share). 

The outstanding options, which all relate to the 1964 plan, 
are exercisable in varying amounts through December 11, 
1974. No further options may be granted under the plans and 
all options granted under the 1961 plan have been exercised, 
cancelled, or have expired. 

The note and debenture agree¬ 
ments contain certain dividend and other restrictions. At 
February 27, 1971, all of the reinvested earnings are free of 
such restrictions. 

The company operates principally in 
leased premises and at February 27, 1971, there were 502 
leases expiring after March 2, 1974. The minimum annual 
rental on such leases, not including real estate taxes or other 
expenses payable under the terms of certain of the leases, 
aggregate approximately $18,390,000 of which $2,060,000 
pertains to leases for stores not yet open as of February 27, 
1971. Of the aggregate annual rentals, $13,385,000 applies 
to leases expiring prior to March 1, 1986 and $5,005,000 
applies to leases expiring thereafter but prior to 1993. In ad¬ 
dition, the company is contingently liable on 16 leases, ap¬ 
plicable principally to stores sold, expiring after March 2, 
1974 but prior to 1986, and having minimum annual rentals 
aggregating $585,000. 

EHBEB Costs and expenses in¬ 

clude depreciation and amortization computed on a straight- 
line basis of $11,569,000 and $10,638,000 for fiscal 1970 and 
1969, respectively. 

The company maintains a trusteed pension 
plan covering all full-time employees, except those covered 
by labor union pension plans to which the company con¬ 
tributes. The company’s policy is to fund pension cost 
accrued. 

Effective September 1, 1969 the plan became non-contrib- 
utory and effective March 1, 1970 the fund earnings assump¬ 
tion was changed to reflect an increased rate of earnings on 
fund assets. The net effect of these and other changes was 
not material. Pension expense was $812,000 and $727,000 for 
fiscal 1970 and 1969, respectively. 
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Consolidated Statements of Source and Use of Funds 


SOURCE 

Net income . 

Charges to income not requiring funds: 

Depreciation and amortization . 

Deferred income taxes and investment tax credit 

Sale of stock under stock option plans. 

Book value of property disposals . 

Changes in other assets and liabilities, net . 


USE 

Dividends . 

Property additions . 

Reduction in long term notes payable 
Purchases of company’s common stock 

Increase in working capital 


Consolidated Statements of Reinvested Earnings 


Balance, beginning of period 
Net income . 

Less, cash dividends: 
Common, 80$ per share 
Preferred . 

Balance, end of period 
See accompanying financial notes 


Fifty-two 
weeks ended 
Feb. 27, 1971 

$15,741,426 

11,569,000 

552,000 

110,834 

1,933,168 

377,836 

$30,284,264 


$ 5,306,448 
21,587,244 
1,250,000 
1,976 
$28,145,668 
$ 2,138,596 


Fifty-two 
weeks ended 
Feb. 27, 1972 

$29,109,825 

15,741,426 

44,851,251 


5,148,603 

157,845 

5,306,448 

$39,544,803 


Fifty-two 
weeks ended 
Feb. 28, 1970 

$15,195,935 

10,638,000 

(39,000) 

245,915 

1,807,883 

24,712 

$27,873,445 


$ 5,389,420 
16,777,777 
1,350,000 
4,322,230 
$27,839,427 
$ 34,018 


Fifty-two 
weeks ended 
Feb. 28, 1970 

$19,303,310 

15,195,935 

34,499,245 


5,214,128 

175,292 

5,389,420 

$29,109,825 
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Ten Year Financial Summary 

(Dollar amounts in thousands except for per share figures) 



FOR THE YEAR 

1970 

1969 

1968 

i 

1967 

(53 weeks) 

1966 

\ 

1965 

1964 

1963 

1962 

1961 

(53 weeks 

Sales. 

1,200,831 

1,113,374 

1,017,413 

935,864 

836,242 

779,683 

740,040 

667,417 

630,530 

640,622 

Income before 
income taxes (1). 

30,921 

32,886 

27,399 

22,125 

20,304 

20,352 

18,572 

14,370 

10,204 

14,583 

Income taxes (1). 

15,180 

17,690 

14,080 

10,745 

9,400 

9,500 

9,000 

7,350 

5,150 

7,430 

Net income . 

15,741 

15,196 

13,319 

11,380 

10,904 

10,852 

9,572 

7,020 

5,054 

7,153 

Net income per common 
share (2). 

2.42 

2.30 

2.02 

1.81 

1.74 

1.74 

1.54 

1.12 

.80 

1.15 

Cash dividends per 

common share (2) (3). 

.80 

.80 

.59 

.56 

.54 

.51 

.49 

.48 

.47 

.45 

Stock dividends . 

— 

— 

5% 

5% 

5% 

4% 

4% 

2% 

3% 

3% 

Depreciation and 
amortization. 

11,569 

10,638 

9,923 

9,114 

8,244 

7,517 

7,180 

6,586 

6,381 

6,163 

Net income as a 
percent of sales . 

1.31% 

1.36% 

1.31% 

1.22% 

1.30% 

1.39% 

1.29% 

1.05% 

.80% 

1.12% 

AT THE YEAR END 

Working capital. 

63,937 

61,798 

61,764 

57,133 

48,992 

47,754 

45,858 

43,829 

38,987 

38,210 

Ratio of current assets 
to current liabilities . 

1.88 to 1 

1.86 to 1 

2.10 to 1 

2.03 to 1 

1.97 to 1 

1.94 to 1 

1.96 to 1 

2.08 to 1 

2.14 to 1 

1.98 to 1 

Common stockholders’ 
equity . 

142,636 

131,893 

126,024 

108,514 

99,270 

91,875 

83,824 

76,607 

72,702 

70,837 

Equity per common 
share (2) . 

22.15 

20.50 

19.13 

17.50 

16.20 

15.00 

13.77 

12.71 

12.06 

11.73 

Number of stores 
at year end: 

Supermarkets . 

543 

534 

537 

532 

531 

527 

513 

499 

493 

472 

Grand Way stores. 

31 

31 

31 

30 

30 

25 

25 

23 

23 

20 


(1) For 1966 and prior years taxes on income other than federal were classified as administrative and general 
expenses and not as income taxes. 

(2) Adjusted for common stock dividends. 

(3) Dividends on common stock were paid at an annual rate of 80 cents per share in 1970 and 1969 and at an annual rate 
of 60 cents per share in prior years. 































Grand Union Supermarkets 

35 Connecticut 
49 Florida 
20 Maryland 
4 Massachusetts 
18 New Hampshire 
67 New Jersey 
276 New York 
3 Pennsylvania 
28 Vermont 
23 Virginia 

1 West Virginia 
17 Puerto Rico 

2 Virgin Islands 
Total 543 


Grand Way Stores 

6 Connecticut 

Bristol, Danbury, New Britain, 
Stratford, Waterbury, West Haven 

8 Florida 

Fort Lauderdale, Miami (3), 

St. Petersburg (2), Tampa, 

West Hollywood 

4 New Jersey 

Closter, East Paterson, 

Keansburg, Paramus 

10 New York 

Albany, Binghamton, Cortland, 
Elmira, Endicott, Nanuet, Newburgh, 
Plattsburgh, Rome, Wappingers Falls 

2 Pennsylvania 

Sunbury, West Chester 

1 Vermont 

South Burlington 


Total 31 


Triple-S Blue Stamp 
Redemption Centers 

6 Connecticut 

8 Florida 

1 Maryland 

2 Massachusetts 

9 New Jersey 
31 New York 

2 Vermont 
Total 59 


Totals as of 2/27/71 
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